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Position Auction Items Strategically ............... 4
Reversing Event Declines ............................... 3
Securing Your Money Transactions ................ 1
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Trend Watch ................................................... 6
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Preparing a Media Kit ..................................... 3
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Taking It To The Streets .................................. 6

AMC Cancer Research Center ......................... 2
American Cancer Society ................................ 3
Autism Society ............................................... 2
Center of Contemporary Art ............................ 6
Chicago House ............................................... 6
Child Abuse Council ....................................... 4
Columbus Literacy Council ............................. 1
Council on Child Abuse .................................. 2
Dallas Children’s Advocacy Center ................. 4
Dallas Morning News Charities ....................... 2
Denver Botanic Garden ................................... 6
Doorways ....................................................... 5
Family Place ................................................... 4
Fernside Center for Grieving Children ............. 1
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Friends of the Pasadena Library ..................... 4
God’s Kitchen ................................................. 5
Greater Cincinnati Film Commission ............... 4
Health Care for the Homeless ......................... 2
Inner City Impact ............................................ 6
John G. Shedd Aquarium ............................... 1
Kappa Alpha Theta, Indianapolis Chapter ....... 5
Kids in the Middle ........................................... 4
Lamar Elementary School PTO ....................... 5
Leukemia Society ........................................... 3
March of Dimes, Georgia Chapter ................... 3
Micrografx Chili for Children ........................... 3
Nashville Cares ............................................... 1
Nashville Downtown Partnership .................... 3
Our Little Haven .............................................. 1
Pacific Crest Outward Bound .......................... 5
Phoenix Theater .............................................. 5
Planned Parenthood ....................................... 2
President Benjamin Harrison Home ................ 3
Project Open Hand Atlanta .............................. 6

Rochester Habitat for Humanity ..................... 2
Ronald McDonald House of Indiana ............... 1
University of So. FL-Dept. of Engineers .......... 6
Women Helping Women ................................. 6

Nine Ways to Involve Sponsors ...................... 3
Preparing for Prospective Sponsors ............... 1
Recruiting Multiyear Sponsors ....................... 1
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Finding New Volunteers .................................. 4
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Volunteer Time Log ........................................ 2
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A Night in Atlantis ................................ 1 H L H M
Adopt-A-Bag ........................................ 1 L L L L
Art of Caring Gala ................................ 6 M M H H
Artrageous ........................................... 1 H M H H
Bingo & Boogie ................................... 2 H L H M
Birdhaus Bash ..................................... 6 H M M M
Black Tie & Tennis Shoes .................... 5 H H H H
Breaddy Bears ..................................... 1 L L L L
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Casas for Kids ..................................... 5 H H H H
Chili for Children .................................. 3 H M - H
Comedy Care ....................................... 2 H M M H
Cookie Contest .................................... 2 L L - L
Fantastival ........................................... 5 L M L M
Fine Lines ............................................ 3 H M H M
Fleur de Lis Regatta ............................. 3 M L M M
Great American Hunt ........................... 4 H M M H
Great Gatsby ........................................ 4 M H M H
Hollywood Does Halloween ................. 4 M L H M
Kaleidoscope ....................................... 1 H L H M
Late Great Author Party ....................... 4 L L M M
Letter from Santa ................................. 4 M L L M
Masquerade ......................................... 6 H H H H
Men Who Cook .................................... 3 H H H H
Oscar Night America ............................ 1 M L M L
Partners Card ...................................... 4 H H H H
Pay to Play .......................................... 2 L M L M
Planet Parenthood ............................... 2 M L M M
Progessive Party .................................. 3 M M L M
Soup’s On for All ................................. 5 H H L H
Sunday Salons ..................................... 6 H M L M
Temple of Diamonds ........................... 2 M H L M
Upscale Garage Sale ............................ 5 H H M H
Wedding Party ..................................... 6 M M M H
Wicket World of Croquet ..................... 3 H M M M
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